Metal Packaging Manufacturers Association

Giving the can a voice
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A MASTER OF
REINVENTION

You KNOW,
Facts in brief . SOMETIMES IT'S GOOD
The Can - Tried, Te! TO BE LEET ON THE

Tried, fested, trusted

Over 60% of the metal packaging
7 Sy , on our supermarket shelves could be
Recycling rafe - " N making a return visit.

Carbon feotprint
aroon rooTprn That's because metal can be recycled again and again with no loss of quality.

Recycled content

i Imagine, the can you send for recycling today could be back in your hands
Weight fo landfil ; within weeks, and often in a completely new guise: perhaps as a food or drinks

can, a biscuit container; an aerosol, as jar or bottle lids ... or even a lipstick.
Investment
You can’t keep a good can down.
Facts in detail
www.canfacts.org.uk




Useful, practical and rather magical

Twelve.pr

100% Recyclability, 100% Reusability.
The canodos environment al C

But with all materials claiming environmental supremacy, how
could cans stand out?

Our eye -catching PR, direct malil and trade press activity
for the MIPMA targeted just 60 key stakeholders with a call to
canfacts.org.uk which received 1362 hits over the campaign

period.

The campaign is now being extended across other
European countries.



